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I N T R O D U C T I O N
Who I am and my approach to detect, define, automate and inno-
vate on complex matters - simplicity conversion.

W H A T  I  D O
What I do. How I do it. With whom I work..

W O R K
The projects I invest in..

T H A N K  Y O U
Thank you for considering me for enrollment in your project.



6 C A R M E N H U S T  P O RT F O L I O

Art Direction and Project Design.
As an art director, my work revolves around 
innovating and advancing how we engage 
with art and culture through design—specif-
ically, how we communicate with others and 
with ourselves. My passion lies in exploring 
digital approaches to interaction, pushing 
boundaries to create more meaningful expe-
riences.

Research and analysis are the cornerstones 
of my practice, whether as a cultural medi-
ator or artist. I use visual storytelling, both 
analog and digital, to build bridges between 
businesses and their audiences, individuals 
and communities, and systems and users. 
My aim is to foster dynamic and lasting con-
nections that resonate on multiple levels.

A creative acrobat and storyteller at heart, 
I hold a Master’s degree in Aesthetics and 
Culture from Aarhus University, with a spe-
cialization in digital design. My approach as 
an art director is to strategically enhance in-
teractions across touchpoints. With a deep 
interest in digital aesthetics, I explore how 
our methods of communication shape not 
only our relationships but also the ways we 
present and project our identities.

Process and Progress
I’m driven by a proactive approach, initiating 
and executing projects with a clear focus on 
delivering high-quality results. Even in the 
face of complex tasks, I ensure every detail 
is completed efficiently and effectively, con-
sistently exceeding expectations while main-
taining a fast and forward-thinking pace.I create meaningful 

design solutions 
that strengthens 
communication and 
enhance engagement.

I approach every 
project with creativity, 
professionalism, and 
a commitment to 
delivering designs that 
resonate.
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Together, anything 
is possible.

My Tool Box
My first ever go-to is pen and paper. 
Mindmapping and mock-ups is a rapid 
test pilot and idea generation. After this 
Adobe, and many other brilliant tools. Of 
recent AI is getting a thing.
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degree of Aesthetics & Culture, with special-
ity in Digital Design & Digital Aesthetics.

Together with a skilled team of profession-
als, I deliver complete total-solutions within 
branding, design, communication, publish-
ing and marketing solutions. 

As an art director, I 
work on innovating, 
upgrading and 
advancing the ways in 
which we interact with 
art and culture through 
design.
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Art Direction
A RT I C U L AT E

Sector
Art & Culture

Media
Publishing
Graphic Design
Web Design
Web Development
Print Press
Event Management

Location
Global | Online

Description
Art Director and founder of Articulate 
- a concept, upgrading the convention-
al methods used to interact with art.
Articulate is an international art publi-
cation platform, showcasing contem-
porary art from professional, interna-
tional artists. Articulate is a publishing
service and has published 4 annual art
magazines (2014-2014) and is a free
24/7 art service, embracing diversity
and advocating art to include, inform,
educate, transmit and unite.

01.

https://www.articulate.nu/
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An insight to the publishing of the project Pandemic Art 1.0.

https://www.articulate.nu/store/p36/pandemic_art_book.html
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Quaterly published 
magazine of 
contemporary art. 
2014-2024.

Magazines published 
as print magazines of 
80-100 pages, online 
articles and downloads.

Graphic design, web 
design, copywriting, 
SoMe manager, 
filmediting, animation, 
designing

ARTICULATE Territorium published in January 2024.
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Branding
S C A N H U G G E R

Sector
Shredding Industry

Media
Project Design
Graphic Design
Motion Design
Web Design
Web Development
Fair Management
Coorporate Design

Location
Ikast, Denmark

Description
Project Designer in the re-branding of 
Scanhugger, a 40 year old metal indus-
try, producing turnkey shredding solu-
tions. In the digitalisation process of 
Scanhugger our focus is on the autom-
atisation and streamlining of process-
es in all parts of the company. Updating 
the Scanhugger brand has resulted in 
a change of color profile, tone-of-voice 
strategy. The outcome is limitless, but 
has its point of departure in a fresh vi-
sual profile, embracing sustainability 
with a built-to-last mindset. 

02.

https://scanhugger.com/
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Product icon gallery and motion graphics for product videos

https://youtu.be/zJKv2HnoAPM?si=qVz6cxRcqxgEbI9m
https://scanhugger.com/machines/
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http://www.ghecca.com/scanhugger.html
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An isight to some of the solutions developed for the Scanhugger brand
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Dialogue bench
S K I V E KO M M U N E

Sector
Art in public space

Media
Technical illustration
Public funding
Concept design

Location
Skive, Denmark

Description
In the pursuit of dialogue and coexis-
tence, I’m in the joyful position of an-
nouncing the design of the purposeful 
‘green-movement-dialogue-bench’, 
which I’ve designed for the inhabitants 
of the community of Hem Skive Kom-
mune. 

Proximity, living neighbors - and com-
munities and meeting places are of 
decisive value for the citizens of Hem, 
which is why the meeting and places to 
stay – both the small and the large – 
are of such great importance. A num-
ber of benches must therefore be set 
up around the city, so that you can sit 
down and have a rest and a chat. 

03.
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Material selection, including values such as location of production,  local anchor-
ing considering transportation and production
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A dialogue-bench 
where citizens use each 
other as ‘backrests’ 
and support. The 
shape is fractal-based, 
the ‘golden ratio’, the 
patterns of nature that 
must contribute to a 
non-linear bench that 
supports community, 
dialogue and talking to 
each other (rather than 
the linear bench where 
it is not possible to ‘see 
each other’ in the eyes’).
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Map of project area, Hem, Skive Kommune.

Sustainability profile
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Stage & set design
G OT-FAT P R O D U CT I O N

Sector
Film & Theater

Media
Set design
Graphic Design
Painting
Illustration

Location
Aarhus 
Denmark

Description
Set designer and props management 
for the short film Like Straw by Sofie 
Grud || GotFat Productions.

Painting the central painting of the film, 
managing the creative props. Creating 
all creative assets, illustrations, graph-
ics etc. for the set design. A joyful mix 
of handcraft and graphic design.

04.

http://www.ghecca.com/gotfat.html
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A scene from Like Straw by Sofie Grud || GotFat

https://www.ekkofilm.dk/shortlist/film/som-stra/
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Sofie Grud is the instructor of the short 
film Som Strå / Like straw, where the 
young artist Lærke struggles in her 
refuge to complete a new major work 
for her upcoming exhibition. But a 
deeper struggle unfolds within her. 
Perfectionism and control hold her 
back, but when an older artist checks 
into the studio next to Lærke at the 
artists’ refuge in Skagen (Northern 
Denmark), Lærke is challenged to let go 
- both in relation to art and life.

Set designer and artist on the props 
and art pieces used for the film, 
produced by GOT-FAT Productions.

A scene from Like Straw by Sofie Grud || GotFat
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Branding
E U R O M I L L I N G

Sector
Bio-gas Industry

Media
Project Design
Graphic Design
Web Design
Web Development
Fair Management
Coorporate Design

Location
Tølløse, Denmark

Description
Project Designer in the re-branding of 
EUROmilling, a 40 year old biogas in-
dustry, producing turnkey solutions. In 
the digitalisation process of EUROmill-
ing our focus is on the digital presence 
of the company. Updating the EURO-
milling brand has resulted in a change 
of visual profile, tone-of-voice strategy 
and an over-all visual identity. The out-
come is limitless, but has its point of 
departure in a solid visual profile, pro-
viding high-tech, custom-made built-to-
last solutions. 

05.

https://euromilling.dk/
http://www.ghecca.com/euromilling.html
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Creating EUROmilling’s new website and multiple graphical assets.
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https://euromilling.dk/solutions/food-industry/
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An isight to some of the solutions developped for the EUROmilling brand
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https://euromilling.dk/product/grinding/hammer-mills/industry/
https://vimeo.com/923314045
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Branding
VA R I O U S

Sector
Branding
Profile promotion
Product / label 

Media
Logo design
Brand development
Product promotion
Catalogue production

Location
Global

Description
Brand development. Logo creation, fo-
lio and sign production. Various types 
of brand recognition assignments, for 
a variety of brands.

Brochure and product catalogue cre-
ation, developping various assets for 
the promotion of brands.

MØ ENTREPRISE
EVENTBOX.DK
RossKom | Bulls Eye Spirit Destillery
Kaløvig Bådlaug
DroneWorx
KK design

06.

http://www.ghecca.com/mo_enterprise.html
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Product catalogue 2022 assignment for RossKom and Bulls Eye Spirit Destillery 
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N The essence of brands cannot 

be physically indicated, unlike 
a logo or a product. ​ Brands 
exist within the perceptions of 
individuals such as customers, 
employees, investors, the media, 
and all others they interact with. 
​
Logos are a graphic symbol, 
emblem, or stylized name 
used to identify a company, 
organization, product, or 
brand. ​ It serves as a visual 
representation of the entity it 
represents.

I help clients with both visual 
identity and brandrecognition.

http://www.ghecca.com/event_box.html
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Logo assignment for www.droneworx.dk 

Logo assignment for KK design.

http://www.droneworx.dk
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Branding
R A S K R A S K

Sector
Health

Media
Project Design
Graphic Design
Corporate Design
Web Design
Visual Design

Location
Aarhus, Denmark

Description
Multimedia Designer at RaskRask, opti-
mising their visual language and assist-
ing in making them one of the markets 
strongest voices. At RaskRask the aim 
was to advantage their corporate iden-
tity, taking key value propositions into 
account and emphasizing their already 
bullet-proof concept, acknowledging 
the potential for all partners involved in 
their magnificent business,  

Creating onboarding material, support-
ing their business model of employer 
branding. Film production and editing

07.

https://www.raskrask.dk/massoer-job/
https://vimeo.com/383238719
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Visual design assignment for RaskRask.

http://www.ghecca.com/raskrask.html
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Designer
F U N CT I O N-T E X

Sector
Fashion Industry

Media
Fashion Design
License Design
Style sheets
Mood boards

Location
Vejle, Denmark

Description
Designer at FunctionTex, Style sheets, 
license design. Primarily license design 
for Bestseller and companies of such. 
At Function Tex, I had the exquisite role 
of elaborating several styles with the 
designers of JJXX and Jack & Jones 
Junior.

08.

http://www.ghecca.com/functiontex.html
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Designer on Disney license collection for JJXX



46 C A R M E N H U S T  P O RT F O L I O

D
E

S
IG

N
E

R
L

IC
E

N
S

E
 &

 P
R

IV
A

T
E

 L
A

B
E

L 
 D

E
S

IG
N



4
7

Designer on  Marvel license collection for Jack & Jones Junior
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Web Designer
A RT S TO R I E S

Sector
Web design
Branding

Media
WordPress
Web development
Image generation
Meta Business Suite
Product developer
e-commerce
Branding

Location
Aarhus, Denmark

Description
Web designer and product developer 
for ART Stories. 

ART Stories consists of a dynamic 
team that decorates everything from 
house gables and Christmas baubles 
to bus bubbles - passionate about tell-
ing stories with their art.

09.
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Web and visual designer at www.artstories.dk

http://www.artstories.dk
https://artstories.dk/
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Artist & Designer
F R E E L A N C E

Sector
Music / Label

Media
Art
Graphic Design
Label Design

Location
Global

Description
Visual artist and designer on the publi-
cation of various labels from the music 
industry.

In the release of all the publications, the 
designs are developed mixing hand-
crafted medias, such as illustrations 
and paintings, with graphic design. 

The cover for ERUM, consists of an oil-
painting measuring 120 x 120 cm.

The cover for Nil Dagan, consists of an 
oil painting measuring 140 x 120 cm.

The cover for Lachi, consists of a se-
ries of pencil illustrations and newspa-
per collages.

10.
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C A R M E N  H U S T

A A R H U S, D E N M A R K

+45 30 48 19 81

G H E C C A@G M A I L.C O M
W W W.G H E C C A.C O M

—

L I N K E D I N.C O M/C A R M E N L I N E H U S T
FAC E B O O K.C O M/C A R M E N_G H E C C A
I N S TAG R A M.C O M/C A R M E N_G H E C C A

—

Thank you

I’m looking forward 
to work with you.

mailto:GHECCA@GMAIL.COM
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